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Each of you will be responsible for posting to our class blog four times this semester. Your posts 
must be related to newspapers, magazines, editing or journalism in some way. You could post 
something about news coverage, the magazine industry, grammar, law and ethics, multimedia, 
accuracy, useful sites, social media, career advice, etc. The topic is fairly broad, as you can see 
from the wide variety of content in my posts.  
 
You should: 

 have a point. Your main point should be interesting and relevant to our class and to the 
blog’s audience. The narrower the topic, the better. 

 write short. You are blogging, not writing an essay. “Write tight and be quick,” writes Mark 
Briggs. “Get to your point immediately and get out of there.”  

 write well. Be engaging, compelling and conversational. Online readers want lively writing 
and a distinctive voice. Of course, your post must be mechanically sound, too: grammar, 
spelling, AP style, usage and punctuation matter. 

 give your blog a dead-clear entry title. Resist the urge to be clever or flippant. Most people 
don’t read online; they skim impatiently. If it isn’t immediately clear from the title what 
you’re writing about, readers won’t linger. Think about how your headline will appear in 
an RSS feed, and how it competes for attention.  

 advance your topic. Don’t merely regurgitate what others are saying or assemble a list of 
links. Explore a topic, find out something new, form an opinion, take a stand. Add value 
for the reader. Nudge the conversation along. 

 write with keywords in mind. Use simple words and phrases, and repeat them. Put yourself 
in the mind of a Google searcher. What words might someone search for, if looking for 
information on your topic? Use those words early and often. Include them in your 
headline.   

 include pictures. The Web is a highly visual medium. Use pictures, video and graphics in 
your posts. 

 add tags and categorize your blog. Also, include your name as a tag so we can search for 
your posts easily. 

 include links. They must be credible and relevant. But don’t litter your post with too many. 
Use good judgment. Use relevant phrases for links; avoid using “click here” or “can be 
found here” as in-text links. 

 try to include a departure point for reader comments and discussion. Ask a provocative 
question, ask for help, or solicit opinions.  

 keep the conversation going. A blog is not one-way or even two-way communication. It’s a 
circular conversation. Respond to comments and moderate the give-and-take. Give readers 
a sense of participation. If the conversation becomes dominated by the audience rather 
than by you, you’ve succeeded. 

 post by 6 p.m. on your day.  

 promote your post. Use Tweet, Digg, Delicious, Facebook and other social media to drive 
traffic.  
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 make sure your post portrays you as intelligent, thoughtful and competent. A future 
employer might read it. Make that a good thing.  

 Read your classmates’ posts. Partake in the conversation. Comment, link, respond, inquire. 
No one likes to shout into the wind.  

 
Each blog post will be worth 20 points, based on the above criteria. Altogether, the individual 
blogging assignment is worth 10 percent of your course grade. (Contributing to the discussions on 
the class blog is a separate required assignment, also worth 10 percent of your grade.)  
 


