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Drake University 
School of Journalism and Mass Communication 

Print Media Editing/Magazine Editing 
JMC 70/92  CRN 1041 

Fall 2009 
Tuesday/Thursday  8-9:50 a.m. 

Meredith Hall 125 
www.drakej70.wordpress.com 

 
 

“To entrust to an editor a story 
over which you have labored 

and to which your name and reputation are attached 
can be like sending your daughter 

off for an evening with Ted Bundy.” 
 

—Edna Buchanan, reporter, The Miami Herald 
 

 
 
Instructor: Jill Van Wyke 
Office:  Meredith 114 
Hours:  Monday, Wednesday 1-3 p.m. 
 Tuesday, Thursday  2-3 p.m. 
Phone:  271-3867  
Email:  jill.vanwyke@drake.edu 
  twitter.com/jillvanwyke 
  delicious.com/jvanwyke 
   
Introduction           

We’re all editors now.  
 
The seismic changes in the magazine and news industries are redefining the jobs of 

writers, editors, photographers, designers and producers. Staff cuts at publications have 
taken their toll on editing staffs; fewer “eyes” see a writer’s work. “Story” now encompasses 
video, interactive graphics, slideshows and audio, in addition to text. The rise of social 
media necessitates a new editing skill set. The dizzying proliferation of Web content 
demands critical evaluation and sound judgment.  

 
In the “olden days” (before 1995), editors acted as filters, determining what content 

would reach readers. Newspaper editors determined the day’s top news stories. Magazine 
editors selected article topics and photographs they deemed worthy of interest. Book 
publishers validated one author’s work while rejecting another’s. The old model was: FILTER 
 PUBLISH. Under that model, editors were quite powerful in deciding what content 
reached readers.  

 
That model, however, has been upended. Nowadays, anybody can – and does – 

publish. The new model is: PUBLISH  FILTER. The editor’s role is fundamentally altered. In 
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addition to their traditional  duties, editors must now act as intelligent, confident, 
trustworthy guides for readers navigating the morass that is the Web.  

 
This course aims to help you think like an “editor,” in the broadest sense of the term.  

We’ll brush up on the traditional skills of grammar, usage and style; their importance has 
not diminished.  We’ll learn how to analyze a manuscript for structure, clarity, tone, voice, 
organization and fit. We’ll dip into a little psychology to learn how to draw out the best work 
in writers. We’ll delve into the peculiarities of writing and editing for the Web. And finally 
we’ll turn our eye to the emerging role of editors in promoting and disseminating content on 
the Web via social media. 
 

You should emerge from this class a more creative, flexible, adaptive and nimble 
thinker. News and publishing are in chaos. All of us – writers, editors, photographers, 
designers – must be able to solve problems. We must think critically, analyze deeply and, 
finally, make keen judgments.   
 

Above all, we must never lose sight of our ethical bearings or of our responsibility to 
a thriving democracy.  

  
Class Format            
 Classes will be a mix of lecture, discussion and lab work. 

Generally, one session a week will focus on “micro-editing” (grammar, punctuation, 
usage, AP style and spelling). The other session will focus on “macro-editing” (clarity and 
accuracy; fit, tone and audience; structure and organization; fairness and libel; working 
with writers; and writing and editing for the web).  
  
  
Course Objectives           
The overall objective of this course is to arm with you with the editing skills essential to 
survive this media revolution. 
 
So what makes an “excellent editor”? Excellent editors: 

• read, read, read, read, read, read, read, read.  
• are insatiably curious about the world.  
• are knowledgeable about current events, literature, math, politics, geography, 

science, economics, sociology, history, the arts, pop culture, First Amendment law, 
sports — and on and on.  

• are passionate about the language and protective of it.  
• improve a writer’s work without sacrificing the writer’s voice. 
• make sound decisions and exercise good judgment. 
• act fairly and ethically, guided by principle, reason and compassion. 

 
By the end of the semester, you should have strengthened your ability to:  
 
1. Write and edit using proper grammar, spelling, punctuation, style and wording.  
2. Write and edit to produce strong content: accuracy, leads, organization, voice, tone, 

clarity, conciseness, consistency, sensitivity, fairness. 
3. Identify and correct legal (libel, privacy) problems in writing and editing.  
4. Think critically about ethical issues that arise in writing and editing.  
5. Write clear, accurate, thorough headlines and cutlines that conform to professional 

standards.  
6. Collaborate with writers to draw out their best work. 
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7. Write and edit specifically for the Web, particularly to ensure that search engines can 
find content. 

8. Use social media intelligently and purposefully to disseminate and promote content.  
 
School of Journalism and Mass Communication Core Values     
Our students will:  
 
1. Understand and apply First Amendment principles and the law appropriate to 

professional practice. 
 
2. Demonstrate an understanding of the history and role of professionals and institutions 

in shaping communications. 
 
3. Demonstrate an understanding of the diversity of groups in a global society in 

relationship to communications. 
 
4. Understand concepts and apply theories in the use and presentation of images and 

information. 
 
5. Work ethically in pursuit of truth, accuracy, fairness and diversity. 
 
6. Conduct research and evaluate information by methods appropriate to the 

communications professions in which they work. 
 
7. Think critically, creatively and independently. 
 
8. Write correctly and clearly in forms and styles appropriate for the 

communications professions, audiences and purposes they serve. 
 
9. Critically evaluate their own work and that of others for accuracy and fairness, 

clarity, appropriate style and grammatical correctness. 
 
10. Apply basic numerical and statistical concepts. 
 
11. Apply tools and technologies appropriate for the communications professions in which 

they work. 
 
12. Take ownership of their own academic experience. 
 
13. Be engaged with the community: the university, the local community, professional 

groups. 
 
14. Cope and thrive in the workplace. 
 
Requirements            
 If you are going to be a journalist (and a well-informed citizen), you must become 
passionate about current events, if you aren’t already. Read newspapers and news 
magazines, in print or online. You must also read The Des Moines Register daily. It is your 
hometown newspaper while you are here at Drake. 
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Texts 

• Brooks, Brian S., Pinson, James L., Wilson, Jean Gaddy. Working with Words: A 
Handbook for Media Writers and Editors. 6th ed. Bedford St. Martin’s, 2006. 

• Clark, Roy Peter, and Fry, Don. Coaching Writers. 2nd ed. Bedford St. Martin’s, 2003. 
This book is available on reserve at Cowles Library. You can check it out for two hours 
for reading in the library.  

• Optional: Brooks, Brian S., Pinson, James L., Wilson, Jean Gaddy. Exercise Book for 
Working with Words. 6th ed. Bedford St. Martin’s, 2006. 

• The Associated Press Stylebook and Libel Manual, 2009 edition preferred but recent 
editions OK. 

  
Assignments            

Hands-On Editing: Operating under the theory that we learn best by doing, I will 
provide a regular diet of hands-on editing assignments that will be done during lab time and 
as homework.  

Quizzes: We will also take weekly quizzes covering spelling, word usage and AP 
style. There may also be less-frequent quizzes covering other material recently covered in 
class.  

AP Style Presentations: With a partner, you will be responsible for teaching your 
classmates a small unit on AP style.  

Class Blog: The class blog is at drakej70.wordpress.com. It is an essential  
communication tool for this class. Bookmark it, and get in the habit of checking it daily. We 
will use it to discuss readings, post assignments, and share industry news and career 
advice. I will also post classroom presentations on it. The blog is public. 

Individual Blog: Early in the semester, you will each create your own blog on a 
topic of your choice. You’ll be expected to post to your blog at least twice a week, and to 
read classmates’ blogs and comment on them. Your blogs will be public. 

Editing Project: Later in the semester, we’ll embark on a longer-term editing 
project tailored to your major (magazine or news-Internet).  

Exams: There will be three exams. 
 
More information on these assignments will be shared early in the semester.  
 
If, because of an excused absence, you miss a quiz, assignment deadline or exam, 

you will have one week to turn in the work. For example, if you fall ill with the flu and miss 
class Sept. 17, you must turn in the missed work by Sept 24. No work will be accepted after 
this one-week period. No exceptions. Any assignments missed due to an unexcused absence 
cannot be made up.  
 
Grading             

In the media, we have high standards for proper use of the language and for clear 
communication. We are not commended for attitude, for sincerity, for being nice, for going 
to work every day or for “trying really hard.” In JMC 70, you will be graded according to 
how well you are mastering these professional-level communication skills, not on your effort 
or attitude. 
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Your course grade will be based on: 

• editing exercises, quizzes, style presentation: 10 percent 

• participation in class blog: 10 percent 

• successful execution of individual blog: 10 percent 

• editing project: 10 percent 

• three exams 60 percent (20 percent each) 

 
Letter grades are assigned on a 10-percent basis (90-100% = A, 80-89% = B, 70-79% = 
C, 60-69% = D, Below 60% = F). I will post all your grades on Blackboard.  

 
Your final grade will be lowered one letter grade for every three absences. 
 
The final exam will be either Monday, Dec. 14, 7:30-9:20 a.m., or Thursday, Dec. 17, 9:30-
11:20 a.m. 

 
 

Course Policies            
Academic dishonesty 
 I will not tolerate plagiarism, fabrication, cheating or any other kind of academic 
dishonesty. Nor will I tolerate a student who helps somebody else plagiarize, fabricate or 
cheat.  
 Such acts are a betrayal of this community of scholars, which is committed to the 
highest professional and personal standards.  
 If you are academically dishonest in JMC 70, you will fail the class and I will recommend 
you be expelled from the SJMC. If you are a student in another school or college on 
campus, I will notify your dean, who will impose penalties in accordance with University 
policies. 
 A fuller discussion of what constitutes academic dishonesty is in the SJMC Honor Code, 
part of which is attached to the syllabus. 
 
Ethics: Students are expected to be familiar with the Society of Professional Journalists 
ethics code and to abide by it. The SPJ Code is attached.  
 

Deadlines, Late Work: Journalism is a profession with deadlines. Your work must be 
turned in on time, no exceptions.  

 
Extra credit: Nope, not a possibility. You’ll have enough demands on your time doing 
professional-quality work on the required assignments. The grade you earn will be based 
only on the stated course requirements. Too often, extra credit rewards students who have 
learned too little with a grade that is undeservedly high. That is unfair to those students 
who legitimately earn the higher grades by mastering the course content. Again, I do not 
assign grades. You earn them.  
 
Incompletes: “Incomplete” final grades are available only for emergencies and only if a 
student is averaging at least a “C” grade. Incompletes are not given simply because you 
have fallen behind, missed too much class or are doing poorly. 
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Attendance:  According to the SJMC attendance policy, more than two absences is grounds 
to lower your grade. Your final grade will be lowered one letter grade for every three 
absences. Absences may be excused if you are sick or have a family emergency, but I don’t 
expect that to be necessary more than twice a semester. If you are too sick to learn, stay 
home.  
 Call or e-mail me before you miss class. In-class work missed during unexcused 
absences receives an “F” and may not be made up. In-class work missed during an excused 
absence must be made up within one week of the absence. 
 Athletes, musicians and others who plan official travel must finish assigned work before 
they leave. 
 Journalism is a deadline profession. I note late class arrivals and early departures. Every 
50 minutes of missed class counts as an absence.   
 

Blackboard: I will use Blackboard to administer online quizzes and to record grades. Please 
make sure you have access to this class in Blackboard and notify me of any difficulties you 
encounter. 

Breaks: We will always take a short break during class. Please use this time to step outside 
the classroom. You’ll learn more the second half of the class period  if you’ve gone outside 
for fresh air or stretched your legs in the hallways. 
 
Classroom behavior: Our learning will be accomplished only if we behave with civility and 
respect.  

• Phones: It’s happened to all of us, including me, but please silence or turn off your 
cell phones during class. Text-messaging is not allowed during class. 

• Laptops: You are welcome to use a laptop to take notes in class. If you do, please 
resist the temptation to check Facebook, play Solitaire or surf the Web during our 
time together. Doing so is a distraction not only to you, but also to your classmates 
and to me. If you abuse this privilege, I will revoke it.  

• Computers: During class time, the computers are to be used for class work only.  

• Chitchat: Please finish any extended personal conversations before we start class 
and resume them during break and after class. If you simply can’t avoid chatting 
with a friend during class, then sit elsewhere. 

• Sleeping: If you’re sleeping in class, you might as well be absent. Learning is more 
than just being a body in a seat. Please take care of your physical and mental health 
so that you can be in class in both body and mind, not just body. In addition to 
hampering your learning, sleeping is rude to me and to your classmates.  

• Class begins at 8 a.m. You are expected to be ready to start learning then, not 
arriving and unpacking then. 

• Discussion and debate: I love a lively debate, and we may discuss controversial 
topics. Please remember in these divisive times that good people can and will 
disagree. Keep an open mind, and maintain civility and respect for differing opinions 
at all time.  

 

E-mail: I will correspond frequently with you via e-mail, and you should feel free to contact 
me by e-mail. However, I only accept and reply to e-mail that meets the standards required 
of professional business communication. See attached. 

 I will use only your Drake e-mail address. Please check your e-mail between class 
sessions as I often share brilliant intellectual insights that occur to me. Also, if I have to 
cancel class, I will notify you via e-mail.  
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Accommodations: Accommodations for any disabilities are coordinated through Student 
Disability Services. Please contact Michelle Laughlin, Student Disability Services coordinator, 
at 281-1835 or michelle.laughlin@drake.edu 

 
Food and drink: Because of the new’ish furniture, carpet and computers in this classroom, 
only water in capped bottles is allowed. No food or other beverages are allowed. 
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School of Journalism and Mass Communication 
Drake University 
 

 
Honor Code 

Drake School of Journalism and Mass Communication 
 

“Promoting student moral development requires affirming shared values … [O]ne value goes to the heart of the 

academic enterprise: a commitment to honesty in the pursuit of truth.” 

      — Gary Pavela 
    “Applying the Power of Association on Campus:  

A Model Code of Academic Integrity”(1997) 
 

I. Principles and students subject to Honor Code 
 

The Drake School of Journalism and Mass Communications (“SJMC”) is a community of 
scholars committed to the highest professional and personal standards.  Members of this 
community accept responsibility for honesty and excellence in all of their interactions.  
Such integrity is the foundation of our academic and professional careers, and of our lives 
as ethical people.  

 
Cheating, plagiarism and other forms of academic dishonesty by SJMC students, whether 
it occurs in class or in extra-curricular activities related to the journalism profession, will 
not be tolerated.  Academic dishonesty on the part of any student of another college or 
school enrolled in an SJMC class will also not be tolerated.  Academic dishonesty 
constitutes grounds for penalties, ranging from failure in an academic exercise to 
suspension or dismissal from an SJMC class, the School and/or the University. 

 
II. Definitions and examples 

 
A. An act of academic dishonesty is a violation of the SJMC Honor Code.  Academic 

dishonesty includes, but is not limited to: 
 

1.  Fabrication — intentional falsification or invention of information, data, 
quotations or sources.  

2. Plagiarism — presenting another’s ideas or work as your own. 
3. Cheating — the act, or attempted act, of giving or obtaining aid or 

information by illicit means. 
4. Facilitating academic dishonesty — intentionally helping another 

commit an act that would be a violation of the Honor Code. 
 

B. Examples of academic dishonesty include, but are not limited to, the following: 
1. Copying from another student during an exam.  
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2. Using unauthorized notes, study aids or other materials, or receiving other 
unauthorized help, during an exam or other graded work. 

3. Collaborating with others on an assignment in a manner not permitted by 
the instructor. 

4. Claiming as one’s own work, or using without proper citation, material 
copied from the Internet or from another person. 

5. Fabricating quotations or sources for a journalism assignment or data for a 
research assignment. 

6. Deliberately obstructing another student’s completion of an assignment. 
7. Submitting identical or substantially identical work for credit in more than 

one course without permission. 
8. Falsely representing one’s presence, or another student’s presence or 

absence, on an attendance sheet in a class. 
9. Falsely representing one’s academic or professional credentials on a job 

application or resume. 
10. Failing to report an incident of academic dishonesty of which one has 

actual knowledge. 
11. Knowingly providing material to a person who the person knows will use 

it to violate the Honor Code. 
12. Cheating, plagiarizing, fabricating or other academic dishonesty or 

misconduct in connection with any SJMC activity, any campus 
organization or activity, or any employment. 

 
C. For SJMC students, this Honor Code applies, not only to classroom work, but 

also to extra-curricular activities related to the journalism profession, including, 
but not limited to, SMJC-related clubs and University-related media, such as the 
University newspaper, magazine(s) and broadcast outlets. 
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Professionalism and E-mail 
 

E-mail: I will correspond frequently with you via e-mail, both as an entire class and 
individually. Feel free to contact me by e-mail. However, I only accept and reply to e-mail 
that upholds the standards of business communication. All of us will make the occasional 
typo, but in general, follow these guidelines in all academic or business-related  

e-mail: 

• Use an informative subject line.  
o Not: “Question,” “J70” or “Hello!” 
o Instead: “Question on Oct. 15 J70 assignment” or “Absence from J70 Oct. 

15” 

• Use a greeting.  
o Not: no greeting at all; “Hey!” (or any variations of “hey”); “Dear Queen of 

the Dark Side” 
o Instead: “Hi, Professor Van Wyke”; “Good morning, Jill”; “Dear Ms. Van 

Wyke” 

• Keep it short. E-mail is harder to read than printed communications; a long e-mail can 
be very discouraging to read. Keep an e-mail to one topic or use lists to clarify several 
topics. 

• When replying to an e-mail sent to you and several others, make sure you don’t hit 
“reply all” unless you want everybody to see your response. 

• Follow standard rules of grammar, punctuation, spelling and usage. Never use more 
than one question mark at a time. Do you use lots of exclamation points in your 
writing???? If so, rein yourself in and, when necessary, use only one exclamation 
point!!!! DON”T USE UPPERCASE: IT’S THE EQUIVALENT OF SHOUTING. AND I HATE 
SHOUTING.  

• Use short paragraphs; double-space between paragraphs. 

• There is no such thing as private e-mail. An e-mail administrator can always view all e-
mail. At many companies, e-mails are monitored. Never write anything in an e-mail that 
you wouldn’t want posted on a bulletin board in Meredith Hall. Always assume that your 
e-mail will be forwarded to somebody. If you need to discuss something private, let’s 
chat in my office.  

• Don’t send chain letters, advertisements, spam, hoaxes, e-mail petitions, etc. 
• Be patient. It’s not uncommon for me to get more than 50 e-mails in a day. I try to give 

students priority, but don’t expect instantaneous responses. 
 
 

  
 


